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ABSTRATCT 

Advancement is a basic bit of media and in print media, from magazines accept a 

central employment. This examination article investigated the depiction of women 

in advancements from surely understood magazines in Pakistan.. An 

advertisement is coded seeing whether women were presented as sex objects and 

an adornment piece. With the ultimate objective of test examination of form three  

magazines. Sunday fashion magazine,Mag the weekly,  as sample in 

Pakistan.Sexual objectification  theory has associated with this investigation . Past 

asks about moreover found that in the past women were in like manner using a 

sex dissent in the promotion. Without a doubt, even the most moderate of 

associations relies upon women to exhibit them in a way to deal with offer their 

things. Sexual information snatches thought. As a man need throw, warmth, 

closeness, and all the great nations, by then these affections tunnel them to the lala 

land. "Supporters can exhibit how their things help to achieve those necessities 

and needs. Notwithstanding whether like it or not, things expect a vocation in 

people in general field's closeness condition media . For sure, even after the 

ladies' extremist fight and sex balance, women always weaker than a man and 

continually stood up to sex difference in the overall population. 

  Keywords: advertisement,sex appeal, ethics, fashion 

magazines. 
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Introduction 

 People are social creatures and furthermore part of a bigger societal 

network or a country. They associate with other people all the time and 

furthermore set a few patterns, traditions and qualities that recognize one network 

to the next network. These attributes or qualities have the verifiable foundation 

and its starting point and importance. Examples of conduct are transmitted 

starting with one age them on to the next age, making it a custom in a particular 

and distinctive society.There are many social orders, networks and countries on 

the planet, everyone having their traditions, culture, morals and traditions molded 

by the conventions. This world culture is used many times in step by step plan. 

All over it is utilized to the extent norms of direct and lifestyles. Distinctive 

events it is used by critics of delineating conduct. Culture is a way of life of 

regular residents. Culture revealed by material and non-materialistic things 

Materialistic things included pieces of clothing, shoes, sustenance and non-

material things lingo, religion, political and social practice. In Pakistan the multi 

culture wonders leave where various social orders mixed up in 

food,clothes,buildings,traditions,wedding ceremony etc.Majority people detested 

their ordinary dresses. They have to wear western dresses looks like more present 

day...  

 Islam sets out that relationship between the sexual introductions be 

unassuming and not too unpleasant, Since individuals are effectively appealed 

Quran 24.31;Dio,1993. (Shazia Nazlee, 2001) Muslims ladies' wearing of the 

hijab (head scarf) as a commitment of sureness. 'We as Muslim sisters must recall 

that the hijab is one of our procedures for getting into heaven and far methods for 

hellfire. We should feel respected and fulfilled. We should feel ensured, secure 

when we are wearing hijab in the general populace, feel assurance of 

underhandedness eyes.Women's perspectives on clothing standard and Hijaab and 

mindful.We should feel observed like a pearl'. Regardless, in the Pakistan 

exasperating situation that a critical number of the educated women did not wear 

hijab and duppta. Someone is following the Islamic code of ethics. The Pakistani 

society is in a general sense in perspective of having a quality structure for an 
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impressive period of time. Men's are thought predominant than women s. There is 

a perspective of people in the overall population, that men are responsible for the 

outdoors endeavors while women are accountable for the issues in the 

household.Now women have ventured up with respect to wander out of their 

homes, search for guidance and build up a calling. In the midst of his area of 

Islamia School for Women in 1940 Quaid-e-Azam Muhammad Ali Jinnah 

expressed: "I have always kept up that no nation can ever be meriting its existence 

that can't take its women close by the men. No fight can ever win without women, 

taking an enthusiasm alongside one another with men. "Pakistani culture is 

significantly settled Hinduism, culture..Media's depiction of ladies gives a feeling 

that men are more worthy,powerful, certain and persevering than ladies. 

Regularly the issues that are lighter in nature like design, culture and 

housekeeping as doled out  to the   ladies , while men are given more genuine and 

greater issues like law, wrongdoing, burglary, economy and improvement of the 

nation.. Showing up and concealed impression of women as the weaker sex. 

Equivalent in every day papers, most of the section is anchored by news drafted 

by male authors exclusively the territories that stress ,sports and administrative 

issues, including the principal page oblige the fundamental news. Bit of plan once 

in several areas of Pakistan in like way much act malevolently with the ladies' eat 

up them or vani. Without a doubt, even after particular women's radical 

progressions and social developments the issue of ladies still stays one sided.In 

western nations nobody manhandled the women,s right.It is the discussion when 

women,s comes to it in the stage or appearing. 

Variables  portrayal of women in two weekly fashion magazine cover page with 

dress code in Pakistan .Independent variable is Fashion  magazines are a basic 

segment of the mold business. Dependent  variable is women portrayal   And 

indicators of women portrayal is dress,body. 

The misuse of ladies in broad communications is the utilization or depiction of 

ladies in broad communications, (for example, TV, film and promoting) to expand 

the intrigue of media or an item to the impairment of, or without respect to, the 

interests of the ladies depicted, or ladies as a rule. This procedure incorporates the 
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introduction of lady as sexual articles and the setting of norms of excellence that 

ladies are relied upon to reflect. 

They are the medium that passes on and elevates the structure's vision to the 

possible buyer. Adjusting the needs has prompted the decent variety of the 

advanced periodical market. 

  In Pakistan media is affected by the social and political parties in addition 

work under them.The media have no particular system to ladies sustaining and 

sexual presentation equality.Even in Pakistani constitution the women,So have 

two noteworthy right Regardless, ladies have still been tricked and inclined to 

destroy, particularly in a work environment. Fervor news joins women scholars. 

Media is examined to be a calling on folks where women are seen as uncouth in 

the  perspective of being a below average sex and sexual introduction inclinations, 

men arrange and show media designs, perspective and frameworks joining 

depiction of women in Pakistan. If we examine  intrinsic ever of media, by then 

we will be stunned to understand that no women have commonly been a director 

of an Urdu day by day, paper other than Maleeha Lodhi . The Delegate was the 

fundamental everyday paper that had a female director. (Simrogh, 2003) in 

Portrayal of Women laments "Women are manhandled for uncalled for 

framework and offering things and that is it." It is seen as that the fundamental 

stress of women is their looks, hair and superness. They are sexual articles who 

have no assignments yet to please men. Other than that, their recreation 

movement is to do dreams and dream. Amazingly ,Today media are expelling 

self-reported morals, conventions and respect by manhandling winning gauges in 

people in the general field., Inappropriately the province of the Pakistani press 

isn't awesome. The press is removing women in inside and out un-Islamic system. 

Such every day papers, magazines and advertisements are three vital wellsprings 

of expanding obscenity in news, western shape, tendency and personalities are 

being announced revoltingly. The news about prattle, grabbing, pregnancy, 

fad,show-business and private issues of life partner and spouse are being capably 

played. The photos related to these News are uncovered and underneath the 

estimations of apprehensions. Suggestive infringement are being underscored in 
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which women are genuinely disfavored. The titles of the magazines of the day in 

the day's papers consolidates of full-page photographs of an eminent female. One 

of a kind photo social events of women are prescribed to disseminate. The 

phrasings of such women, their outfits, class and form are two breathtaking the 

others. In preparing, disseminations the photographs of female understudies are 

also used as a business product. Plugs are stacked with exposure, especially the 

film advancements have been threatening pictures, which enable men's 

sentimentalities. Such delineation of women in the print media has limited a 

woman to make her enthusiast to be circumnavigated.. So close by the media, it is 

the dedication of the state-asserted and the all inclusive community to indorse the 

fragile delineation of women . 

  The magazines can be both confident and besides appalling with respect 

to the spot and perspectives of ladies and furthermore an extraordinary use for 

planning and socialization., regardless of the manner in which that the media has 

acknowledged a basic work in Underlining ladies' issues, it has in addition had the 

risky impression of the degree executing violence against ladies Through 

suggestive preoccupation and pictures of ladies as a female body that can be 

gained and sold. Generally speaking, the media treatment of ladies is thin and 

unendingly braces stereotyped sex, occupations and needs that ladies' capacities 

are that of a real existence accomplice, mother and slave of men. The worry for 

the media and general weights for young women isn't an imaginative quandary. 

For a broad time distribution ladies have examined the procedures in which the 

you are outlined in advancements and warning and discredited to the devotee 

messages that are borne by the magazine. Unfathomably, the area of the Pakistani 

press correspondingly as connection isn't great. The press is imagining ladies in 

an absolutely un-Islamic way. In that constrained in the day by days papers, 

magazines and notice are three fundamental wellsprings of spreading disrespects 

in news, western style, precedents and  the characters are being incorporated 

indecentlyThe news about shock, attacks, pregnancy, plan shows up, the 

excitement business and private issues of life partner and spouse are being 

overstated. The photographs related to these news are uncovered and underneath 
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the measures of moral quality. For instance promotion of English UbtanTurmeric 

cream it is exhibited that remembering the ultimate objective to get hitched, you 

should look like the exquisite young woman.. The motto prescribes that every 

young woman needs to look awesome. It is proposed that the best approach to 

look great is sensitive skin. In such way, it doesn't make a difference in case you 

use creams with hazardous synthetic concoctions as long as you end up with 

white skin. A model with beautifying agents and most likely a photo shopped 

picture is the standard picture of magnificence. 

                                         Research objectives 

1 . Examine the nature and content of magazines No one models were featured in 

the magazines cover page ,it had to show  atleast  70% of the model body. 

2. Intentify the promotion of marketing fashion industry the camera agel  more 

focus in the model body ,not another product. 

3. Determine the extent of which magazine used women as aobject. 

4. Decide the degree of which magazine utilized ladies as a product 

literature Review 

 The writing on women portrayal  in promoting is large.According to 

(Wood, 1999), To be female inside the America is to advance, respectful, 

unaggressive, passionate, supporting, and included with People and connections. 

As per (Hofstede, 1997)Femininity is identified with unmistakable element and 

humility. The content for gentility is composed in a lifestyle and is transmitted 

after some time by means of hover of relatives, companions, educators, and the 

media In like manner, magnificence is a build that shifts from culture to 

convention and changes over the long run. (Kurzbad, 1986)  In examination, 

"intercourse offers" in mag promotions in the U.S. Among 1964 and1984. They 

discovered that, after some time, sexual segments were ending up more visual and 

all the more plain. They assumed that female bareness and suggestive substance, 

material had turned out to be exceptionally typical in contemporary U.S. Fittings. 

Another dissect of ladies' advertisement  from 1983 to 1993 shown that there was 

extended depiction of ladies as sexual things. (al,Reichert eh, 1999). (Wolf, 1998) 

characterized the issue Western Women's activist understudies run over after they 
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pursue their ways of life audits to various Societies. She saw that there might be a 

creating consideration inside the women's activist system of positionality while 

examining "writings setting sexual orientation, abuse as the vital component of all 

young ladies appreciate". (William O, Barr, 1994) Made reference to that Western 

models are presented doing matters that eastern lady would never do. He says that 

Caucasian women have consistently been demonstrated being "arousing and 

willing" in Japanese promoting. In an extremely impeccable worldwide, we'd 

expect that notices may be made by methods for individuals from a specific 

culture and encouraged in by means of members of the indistinguishable society. 

Be that as it may, globalization changes this technique. Institutionalized crusades 

might be made inside the head workplaces of publicizing and showcasing 

organizations in the U.S. Furthermore, Europe and keep running in outside 

nations with least difficult straightforward adjustments including interpreted 

features. 

  Outside office work environments of the huge multinational partnerships 

often watch western styles while making efforts (Griffin,Viswanth, 1994). 

(Solomon and Ashmore, 1994) Gloriousness classes to investigate gathered 

notices from famous neighborhood women's style and quality advertisement  in 

Singapore, Taiwan, And the U.S. The purpose behind the choice of Singapore, 

diary of verbal exchange, strolls 2005 Taiwan, and the U.S. For this explore is 

two fold. In articulations of staying necessities and Scopes of progress, the three 

social requests are practically identical and thusly fascinating to take a gander at 

and assess. The us has a Western subculture that applies sizable impact the 

extricating up of the field, while Singapore And Taiwan, both overall underneath 

the effect of Confucianism, are two Social solicitations illustrative of whole 

cultures.Portrayal of ladies in advertisement  (Courtney and Lockeretz, 1971)and 

of each 1972 (Wager and Bonos, 1993) asserted that despite the influence of the 

young women's movement,women continued to be delineated in adage 

occupations. (Sullivan and O,Connor, 1998) and (Wager and Bonos) Confirmed 

that young women have been once in a while At any call attention to in out-of-

home maintaining sources of income, particularly as specialists, and that they 
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have been by no means whatsoever, depicted as meandering a long way from 

private without any other individual's info or with different ladies. Or maybe, they 

were addressed as set up for people's confirmation. The folks were routinely 

appeared as views ladies as sex things or as residential subordinates. Also, young 

ladies have been normally found in plugs for cleaning items, medications, attire, 

and home hardware, while folks had been demonstrated In the grouped 

promotions for engines, travel, alcoholic fluids, Cigarettes, and banks.Another 

thinks about was set up by (Sullivan and O,Connor, 1998) , who when contrasted 

print ads of 1983 with the ads of the Nineteen Seventies. Their example of plugs 

Was drawn from  the people, Saturday night set up, life, Newsweek, the fresh out 

of the box new Yorker, Peruser's Process, Time, And U.S. Data and universal 

archive.  

 Those advertisement  were picked in light of their wide charm and their 

probability of delineating ladies in a broad arrangement of jobs. They found that 

the 1983 commercials more as it ought to be reflected the genuine assortment Of 

women's social and word related jobs than did those of the before quite a while. 

There has been a blast in ladies demonstrated as utilized and a superior level of 

ladies in positions that require huge basic leadership (in the place of business 

notwithstanding in standard circumstances). Young ladies were all the more 

consistently appeared as free of men and as possessing indistinguishable social 

Jobs. However, the pattern nearer to sex equity (i.e., ladies and men undertaking 

more comparable games and practices) moved toward becoming checked with the 

guide of a blast in young ladies depicted in absolutely elaborate and sexual jobs. 

The in the past expressed research concentrated by and large on the happen 

substance of the grouped advertisements. (Goffman, 1979). Moved a strategy, 

called diagram evaluation, which focuses on, the more diffused snippets of data 

that offer critical messages about sex relations. His coding structure centers 

around arms, eyes, knees, outward appearances, head east, relative sizes, situating 

and putting, head– eye offensiveness, and finger biting and sucking. Goffman Saw 

that sexual introduction stereotyping in promotions happened for the most part in 

systems that may be gotten by the going to classes: relative size, trademark rating, 
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female touch, restoration of subordination, and affirmed the withdrawal. He 

thought that these classes are decisive of sexual introduction differentiates in 

"social weight," this is social quality, influence, and Specialist  As far as relative 

size, men are consistently taller and consume in more noteworthy room than the 

women do in characterizing promotions, which will be a method for proposing 

folks' prevalence over women.  

 Highlight positioning alludes to grouped promotions in which young 

ladies are appearing in less esteemed occupations than folks or as controlled by 

method for men, though men control the moves of others. While portrayed by and 

large, men are more than likely to perform gained jobs and power the entire 

circumstance. Ladylike touch alludes to ladies contacting themselves in unnatural 

techniques or stroking and supporting diverse items, while folks utilize their 

hands to control things. Ladies likewise are frequently appearing in settings that 

recommend the usage of subordination, that implies That young ladies embrace 

poses that demonstrate accommodation to control through others. They bring 

down themselves real, Rests at unimportant occasions, or are grasped by means of 

a man. Correspondingly, folks habitually receive an erect capacity with their 

heads held up high, or, in other words indication of the prevalence and quality.  

An Authorized withdrawal alludes to ladies being delineated as putting off 

themselves mentally from the social situation. Their consideration frequently 

floats away, they look into the hole as if they had been not any more a piece of the 

scene, and they seem like muddled. This leaves women subject to the well being 

of others, though folks remain alarm and arranged for capacity dangers to their 

control of the circumstance. As (1997, p. kang) and (Umiker -Sebeok, 1996) 

Called attention to, just first rateficial changes in the pictures of ladies have 

occurred after some time, comprising of a lower in the conspicuous depiction of 

ladies as littler ("relative length") or mediocre compared to folks ("work 

positioning"). The basic messages roughly suitable sexual orientation jobs, in any 

case, have stayed in  an expensive part unaltered with a development inside the 

additional unpretentious methodologies of Stereotyping, including "female 

touch," rituals of subordination," and "ensured withdrawal." in this way, it 
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transformed into estimated that progressions during that time may be resolved for 

the particular coding classes. Additional specifically, stereotyping regarding 

"ladylike contact," rituals of subordination," "authorized withdrawal," "outline 

show," and "objectification" changed into anticipated that would develop 

throughout the years these classes are identified with sexual photos of young 

women and more diffused techniques for stereotyping. Stereotyping in regards to 

"relative size," "trademark rating," "improvement," and "territory," then again, 

changed into predicted to bring as the years advanced, due to the truth an  those 

classes are related to a more important "regular" method for stereotyping by using 

showing women in spots of in of insufficiency. 

 

. 

Problem statement 

 This study effort to evaluate a caparison of the roles portrayed by women 

in general interest Fasion magazines ads between  Sunday fashion magazine,Mag 

the weekly  in Pakistan.Activists have analyzed the adverse portrayal of  women 

in the mass media,including Magazines advertisements. 

 

 

Research Question 

 Women,s Portrayal In Fashion Magazines ,Sunday fashion magazine,Mag 

the weekly with Dress code? 

                                         Theoratical framework 

 Objectification theory  is a system for understanding the encounters of 

ladies in societies that sexual externalize them, proposed by Barbara Fredrickson 

and Tomi-Ann Roberts in 1997.Within this structure, Fredrickson and Roberts 

reach inferences about ladies' encounters. This theory  expresses that, due to 

sexual externalization. ladies figure out how to disguise an outcast's perspective of 

their bodies as the essential perspective of themselves. Ladies, they clarify, start 

to see their bodies as items separate from their individual. This disguise has been 

named self-typification. This hypothesis doesn't look to demonstrate the presence 
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of sexual generalization; the hypothesis expect its reality in culture. Sexual 

externalization has been contemplated dependent on the recommendation that 

young ladies and ladies build up their essential perspective of their physical selves 

from watching others. These perceptions can happen in the media or through 

close to home understanding. Through a mix of expected and genuine 

presentation, ladies are associated to typify their very own physical attributes 

from a third-individual recognition, which is recognized as self-

objectification.Women and young ladies build up a normal physical appearance 

for themselves, in light of perceptions of others; and know that others are 

probably going to see too. The sexual externalization and self-typification of 

ladies is accepted to impact social sex jobs and disparities between the genders. 

Sexual externalization of ladies Female sexual externalization by a male includes 

a lady being seen basically as an object of male sexual want, instead of overall 

individual. Despite the fact that suppositions vary concerning which 

circumstances are shocking, numerous women's activists see generalization of 

ladies occurring in the explicitly arranged delineations of ladies in publicizing, 

craftsmanship and media, erotic entertainment where ladies are just depicted as 

frail or accommodating, the occupations of stripping and prostitution, men 

audaciously assessing or making a decision about ladies explicitly or stylishly out 

in the open spaces and occasions, for example, excellence challenges. This can 

cause the assumed requirement for restorative medical procedure, especially 

bosom amplification and Labiaplasty. Generalization in the media can run from 

unobtrusive structures, for example, the absence of principle female characters, to 

exceptionally express structures, for example, profoundly socialized exchange and 

provocatively dressed female characters. 

Basic assumption of objectification theory: 

(1) actual interpersonal encounters  

 (2) media encounters 

 Actual interpersonal encounters 
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Relational experiences of sexual externalization can  incorporate collaborations 

with natural others (e.g., family, companions,  partners, managers, and 

colleagues) or with outsiders. 

 Media encounters 

 Media experiences of sexual typification happen in each shape: prime-

time TV programs, sports programs, TV ads, kid's shows and movement, Web, 

music recordings, music verses, computer games, magazines and papers, PDA 

applications, and announcements. As a rule, media depictions are viewed as 

explicitly generalizing when the visual media spotlight ladies' bodies and body 

parts, particularly when portraying them as the objective of a nonreciprocated 

male look. It isn't simply sexual looking yet genuine viciousness against ladies 

that is likewise eroticized and rendered regularizing in these depictions. Pictures 

of insufficiently clad and mostly bare ladies usually show up in distorted 

positions, twisted around or situated on every one of the fours, physically bound, 

or physically undermined and additionally controlled by men (or gatherings of 

men). 

Model objectification theory presented main points: 

• Cultural practices of sexual objectification (gazing, comments,harassment, 

violence) 

• Self-objectification (internalized view of self as object) 

 

• Self-surveillance (vigilant body monitoring)  

 

• Negative subjective experiences (body shame, appearance anxiety, 

disrupted flow  interoceptive deficits) 

 

• Mental health risks (eating disorders, depression, sexual dysfunction) 
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                                                         Methodology 

 (Katharina linder , 2004) using a longitudinal apporach was taken to 

analyze the portrayal of women in a general interest magazine and a fashion  

magazine from  

1955 to 2002. Based on the eight beauty types identified by Englis, Solomon, and 

(Ashmor, 1994), advertisements from popular fashion and beauty women’s 

magazines in Singapore, Taiwan, and the United States were content analyzed. 

According to (Wimmer and Domimick, 2000), content analysis can aid in 

comparing media content to the real world. In this case, content analysis allows us 

to examine the portrayal of feminine identity across cultures. 

 

As per  the audit bureau of circulation  selected top two weekly fashion magazine  

on the sexual portrayal of women in weekly fashion  magazines cover page with 

dress code .The method use the answer the question is  (Symotic 

analysis).Symotic analysis defined the visual analysis of cover page of  fashion 

magazine. 

Category selection 

Magazines  

  In  Mag The Weekly fashion magazine from  1st June 2018 to 15 

November 2018. Twenty five magazine are selected.   In The Sunday fashion 

magazine   18th June to 18th October twenty  weekly magazine are collected  and  

visual analysis of their cover pages. 

Dresses   

 Causal dress, bridal dress,western dress. 

Seasons 

  Summer and winter. 

Why researcher selected these two fashion magazine? 

 Sunday is a weekly fashion and lifestyle magazine that is published every 

Sunday morning by Media Times Ltd. Connecting the world of fashion with 

what,s current, beautiful, stylish and inspiring, Sunday is past it’s 600th issue of 
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being the unparalleled English magazine in Pakistan and holds the trust and 

interest of people around the world. Each issue is packed with a professional 

collection of fashion photography and editorial content, covering a spectrum of 

topics from fashion and lifestyle to celebrities, community events, culture, beauty. 

Mag largest circulated English weekly magazine in Pakistan..It was established in 

December 1980.Female readership is 61% and male readership is 39%.Targeting 

young exextives college and university students 

 

                                                      Findings 

 In visual analysis magazines shown on their cover pages sterotype of 

women display .Female model wears body revealing clothes include 

tights,skirts,tight shirts and also sleave less shirts.In bridal wears also wearing 

sleave less chooli and showing their belly.In Mag the weekly fashion magazine 

selected 25 cover pages and analysed  that on  14 cover pages model wears 

western dresses.4 to focus on causal dresses.7 models wearing bridal wears. 

Sunday fashion magazine selected 20 cover pages of this magazine .11 models  

wearing causal dresses.6 to focus on bridal and 3 models   wears western dresses. 

 

Table.1showing that dress code of magazine  

                          

Limitation of article 

• The researcher focus only two weekly fashion magazines because of time 

management. 

Magazines Western 

Dress 

Bridal Dress Causal Dres 

Mag the 

weekly 

14  7 4 

Sunday 3 6 11 
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• Only focus the dress code of women in the Pakistani society. 

• Lake of expense using cheap  methodology in this research article. 

 

 

Conclusion 

Media using women as a object for the promoting of their products even in 

television,print,magazines also in music videos.In fashion magazines women are 

portraying models wearing designer dress promote their market and expose their 

self.Even in Pakistani society most of people became a dress conscious wants to 

look more modern and forget their cultural and religious ethics. 
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